NAME

	Address
	Home:  ###

	City, State, Zip
	                                                Cell: ###

	
	Email BlahBlah


OBJECTIVE

Merchandise Manager position with a dynamic, fast-paced retailer using leadership, communication, analytical and negotiation skills, to spot and react to trends and focus on customer needs to deliver superior results.

QUALIFICATIONS

Over 17 years of retail management experience in:

	· Apparel, footwear and accessories buying

· First cost and branded business

· Extensive product development

· Department Store, Specialty and Mass Merchant

· Extensive knowledge of domestic market

· Brand development
	· Orient travel

· Strategic and financial planning

· Team leadership

· People development

· Presentation skills

· Creative problem solving


PROFESSIONAL EXPERIENCE

	COMPANY City, State
	19xx-20xx


The nation’s largest footwear retailer with $3 billion in sales and 5000 stores in 50 states, four U.S. territories, and 12 foreign countries.  

Senior Buyer, Men’s Dress, Casual and Boots

$375 M
2000-2003

Buyer, Men’s Dress and Casual



$250 M
1999-2000

Buyer, Men’s Athletics and Sandals 


$150 M
1994-1999

· Generated largest volume of any buyer in company, $375M.

· Delivered consistent top quartile performance in sales and margin. Grew market share from 8% to 10% of all Men’s shoes sold in US.

· Led a team of 10 multi-disciplinary executives and rated as outstanding in team building skills. 

· Succeeded in launching a Men’s leather brand where 3 prior attempts failed. Grew this brand to $100M in 2 years. 

· Tripled the Men’s Sandal business from $22M to $66M in 3 years.

· Launched Stanley brand of workboots. Initiated and developed workboot department in Home Depot stores.

· Grew in-house product development from 35% to nearly 70% through extensive market knowledge, careful attention to detail, factory negotiation and an emphasis on quality.

· Recognized as #1 buyer in company for quality control every year the award was given.

	COMPANY, City, State
	19xx-19xx


$3 Billion Mass Merchant with 310 stores in 13 Northeastern States









      Annual Volume

Division Merchandise Manager, Ladies Accessories

$75 M
      1993-1994

Senior Buyer, Ladies Accessories




$60 M
      1993

Buyer, Ladies Hosiery





$25 M        1993

· Led a staff of 15 executives including 5 buyers.

· Increased sales 4% despite company sales decline of 4%.

· Negotiated vendor money and capital expenditure from Board of Directors to remodel entire Accessory Department in all 310 stores at a total cost of $1.5M.

· Developed a direct import program utilizing product development and negotiation skills to reduce costs 10% across 30% of division.

· Initiated and oversaw the redesign of private label packaging resulting in one consistent design company wide.

· Initiated new promotional strategies that resulted in $2.5M in increased margin.

	COMPANY, New York, New York
	198x-199x


A 50 store division of the xxx  Company]

Associate Buyer Ladies Apparel 199x-199x

Associate Buyer, Hosiery & Mens Furnishings 199x-199x

Assistant Buyer, Jewelry 199x-199x

Intern 198x-199x

· Gained buying experience in Jewelry, Hosiery, Men’s Furnishings, and Ladies Apparel as well as 2 years of store management experience.

EDUCATION

University of Notre Dame, South Bend, Indiana

BA in Business Administration, Majoring in Marketing
